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INTRODUCTION



1.0 About BOALT



1.1 Purpose of a Brand Identity Toolkit

we then need this Brand Identity Toolkit? ”

“If we have a website and a brochure from where we can learn more about BOALT, why do 

protect the brand through visual and written communication. 



1.2 WHEN TO USE THE TOOLKIT

Provide guidance for manifesting this world 
view for various audiences.

Inspire brilliance and consistent action 
internally and externally 



2. Brand Articulation



2.0 WHAT is BOALT

We enable and empower through our designs and solutions. We are 
Ready to Inspire.

...and what does it represent?

Vision

  

To revolutionize end-to-end furnishing solutions for institutions of all sizes.

Mission



2.1 Brand Purpose and Brand Values

Brand Purpose

Brand Value

We make the lives of people easier so that they can focus on doing 
great things; we enable and empower

Our core values help guide our actions and communicates to our 
customers, exactly what we stand for



2.2 Tagline

READY TO INSPIRE



2.3 Boilerplate



2.4 Tone of Voice

Keeping our tone consistent and mindful of our values, we will create a recognizable 
tone of voice for our brand.



3. Creative Elements



3.0 Logo Expressions

Please consult the brand team if you have any questions about the usage 
of the logo.
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3.1 Our Logo
   

A cursory glance at the BOALT logo tells us that the brand focuses on the
craft of furniture making. 

The different elements, including the screw, hammer, bolt, and saw cutter 
are traditional tools in furniture making, and conjure up a very workman
like imagery in the mind. 

The 90 degree angle denotes precision.

The logo is bold and pronounced so there is no confusion what expertise 
BOALT possesses. 
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3.2 Logo Variations
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3.3 Do’s and Don’ts
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Do’s                                      Don’ts
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3.4 Brand Colors

Primary Color Secondary Color

Web Color
RGB  : 131 41 42

Printing Color
CMYK : 44 99 97 05             

Web Color
RGB  : 105 103 102

Printing Color
CMYK : 00 00 00 65             

Web Color
RGB  : 34 76 117 

Printing Color
CMYK : 85 47 15 30             

Web Color
RGB  : 222 222 221 

Printing Color
CMYK : 00 00 00 10             



Typography

3.5 Font Style

Primary Font

Bodoni Bk BT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

123456789

Primary Font

Footlight MT Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
123456789



3.6 Brand Icon



4 Creative Space





4.3 Business Card
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www.boalt.in
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This award id presented to

Awarded by:
          Boalt

For being the best employee of the year

www.boalt.in

EXAMPLE ABCD
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4.2 BOALT PROJECT OFFICE
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4.4 Event Setup
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4.5 Newsletter



4.6 Power Point Slide
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4.7 BOALT office Design
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NEW GUIDELINES CLASSIC STYLE 2020

CORPORATE OFFICE
3rd Floor, B-2/302, OLD PALAM ROAD,
Near By Duggal Farm, Sector-16, DWARKA
NEW DELHI-110078
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